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Responding to Anne Norton’s “Signs of Shopping”
According to Anne Norton, there are several things malls offer to women more than just items. First, the malls, according to Anne offers women an opportunity to get out of their home, which is ‘a women’s place’ (106). On that note, they go to the malls and experience an environment other than that at home. Secondly, the malls offer women authority over property. In fact, Anne says that when they go the malls for shopping, the women spend their men’s/husbands’ capital and while shopping they have an opportunity to make choices on what to purchase. Therefore, malls give women an opportunity to spend earnings of their husbands and exert their authority over the earnings and it means the capacity to own property and that gives value to an individual (women). Shopping allows women to overthrow the control that men have over women. 
Shopping in malls appeal strongly to women because by going to the malls, the women get their “own time”. This time according to Anne Norton is going away from their husbands and families as well as their houses. Norton also says that during shopping, these women would rather have women as their companion and that appeals to them strongly because it is at this time that they can share stories, give each other advice, and spend time with little bother from anyone (106). 
According to Anne, shopping at home brings about the political culture of categorizing people and putting them into classes (107). For instance, when Anne looks at William Sonoma’s catalogue, she states that its catalogue not as a catalogue of things for cooking but as ‘A Catalog for Cooks.’ The catalogue speaks not to need but to the construction of identity” (109). Therefore, shopping at home as opposed to in malls is used to prejudice shoppers. 
Insofar I agree with many statements with Anne Norton like mall-shopping gives women time off their homes, I think giving them identity, authority over property, and the pride of making choices, I think these entitlements are short-lived and would not give them long-term pleasure. It only gives them the anxiety of having to look forward for the next shopping escapade which is discomforting. 







Work Cited 
Norton, Anne. "The signs of shopping." Signs of Life in the USA Bedford/St. Martin’s: Boston, MA (2003)(83-109)
